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Big Data and Privacy

In the past, insurance companies used straightforward objective criteria and actuarial science to evaluate
risks and calculate how much to charge a consumer for an insurance policy. Age, address, income, claim
history and education were the main factors. Today, insurers are using subjective factors such as
shopping and personal habits, and credit scores. With the explosion in credit reporting and the
widespread use of computers and the Internet, vendors that mine and sell data and modelers that spin
data are plying their wares to insurers with great success. Consumers are now being micro-scrutinized in
ways people can’t even imagine: Where you shop, how you shop, where you eat, how you use the
Internet, your personal life can now impact how much you pay for insurance...Privacy abuses are
rampant. Insurers have veered far into subjective pricing. We are concerned. Regulators are concerned.
You should be concerned.

See also: Big Data TMI and the impact on policyholders

The information presented in this publication is for general informational purposes and is not a substitute for legal advice. If
you have a specific legal issue or problem, United Policyholders recommends that you consult with an attorney. Guidance on
hiring professional help can be found in the “Find Help” section of www.uphelp.org. United Policyholders does not sell
insurance or certify, endorse or warrant any of the insurance products, vendors, or professionals identified on our website.
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